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STREET  SURVEY  OF  PONTE  MILVIO

MARCH  12,  2009

PART  1



Overview

1    

comprise  it.  

Piazzale  Ponte  Milvio,  which  serves  as  an  entryway  into  the  community;  it  

apartments   with   groceries   in   hand.      There   is   also,   however,   a   strong  

entrances  and  porters.  
  

Figure  1.1
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not   live   there.   Residents   adhere   to   this   principle,   so  much   that   a  well-­‐

Methodology

Figure  1.2

Figure  1.3  Ponte  Milvio,  the  gateway  into  the  Ponte  Milvio-­‐Vigna  Clara  community  

Street  Survey |  



which  we  have  delineated  into  three  categories:  heavy,  medium  and  light  

when  looking  at  the  maps  provided.  

Via  Ronciglione.    

Figure  1.4
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Figure  1.5  The  

Ponte  M
Ilvio  as  

Street  Survey |  



Benassi.

Other  Components

  

Figure  1.6

Figure  1.7
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street  suvey  data.  Im
age  

portrays  Ponte  M
ilvio  

types.  This  land  use  m
ap  

indicates  com
m
ercial  

around  Piazzale  di  Ponte  
M
ilvio,  w

hile  Vigna  Clara  
area  to  the  north  show

s  

private  green  spaces  and  

Street  Survey |  11



  

Land  Use

space.  

Street  Survey|



Private  Streets:  Via  Sutri  and  Via  Nepi

church.  

cohesiveness  as  a  whole.  

Open  Spaces:  Streets,  Sidewalks  Green  Areas  &  Piazzas

Street  Type

Figure  1.8
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and  commercial  use,  however,  unlike   the  other  streets,   it   serves  as   the  

nannies  and  kids  holding  hands  walking  home  during  our  street  survey.  

  

Figure  1.9
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Noise  Level

Figure  1.10 Figure  1.11
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di  Tor  di  Quinto  through  Piazzale  di  Ponte  Milvio  and  provides  the  only  

Figure  1.12
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Parking:  Cars,  Mopeds  &  Private  Garages

and  in  some  cases  take  over  the  sidewalks.  Along  Via  Cassia,  parking   is  
generally  more  orderly  and  cars  are  parked  up  closer  to  the  sidewalks  to  

with  electronic  sensors.  

Commercial  Streets
midday,  peddlers  push  dilapidated  carts  alongside  the  middle  class  going  

Figure  1.13
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Private  Streets

Nepi  had  a  guardsman  on  their  street  who  would  pleasantly  wave  and  

  

Figure  1.14
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The  street  is  lined  with  parking  
spots  and  has  a  moderately  heavy  

-­‐

Via  Bolsena,  although  on  the  

-­‐
sive  landscaping  that  cut  down  a  

middle  and  upper  middle  class  
-­‐

down  the  stairs  to  the  street.

12  VIA  BOLSENA

Façade:  light,  crème  colored  
stucco,  large  windows  with  

  In  good  con-­‐

-­‐

Street  Survey|



  

Land  Use

Open  Spaces:  Streets,  Sidewalks  Green  Areas  &  Piazzas

Street  Types  

Street  Survey |  



them,  as  most  people  in  the  area  know  each  other.    

Because  we  were  stopping  at  numerous  checkpoints  to  take  notes  and  

we  were  not  allowed  to  take  any  photographs  and  that  we  ought  to  move  
along.      

Sidewalks

have   sidewalks,   which   are  

immigrant   nannies   with   young  

streets,  such  as  Via  Cassia,  tend  

sidewalks  are  narrow  and  under-­‐
maintained,   making   them   very  

Nonetheless,  the  interior  streets  

have   sidewalks   in   decent  

some  gaps  in  the  pavement  and  points  

Figure  1.16  A  gated  apartment  

Figure  1.15 .

Street  Survey|



Piazzas

Green  Areas

Figure  1.18 .

Figure  1.17 .
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Parking:  Cars,  Mopeds  &  Private  Garages

parking   spaces   at   some  points;   there   is   some  on   street   parking   on  Via  

On  an  ordinary  day,  there  are  usually  older  men  and  women  walking  to  

Figure  1.19
.

Street  Survey|



markets.    

Figure  1.20
.

Figure  1.21
.

Street  Survey |  



pedestrian  access.

-­‐
one,  are  present  throughout  central  Ponte  Milvio.    

Street  Survey|



with  panoramic  windows.    
Balconies  adorned  with  

Other:  private  garage  and  

-­‐

central  Ponte  Milvio.    

Large  trees  and  clean  grass  orna-­‐

-­‐

its  own  private  parking  garage,  along  

access.    

-­‐

to  grandparents.  

Street  Survey |  



Land  Use  

Commercial  Street

Street  Survey|



Green  space

also  well  maintained.

Figure  1.22 .

Figure  1.23 .
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Street  Type

on  the  other  hand,  do  not  have  consistent  sidewalks,  either  due  to  uneven  
paving  or  cars  parked  on  the  sidewalks.  These  include  Via  Pompeo  Neri,  

commercial  streets  with  heavier  usage  are  not  as  well  maintained.  Via  di  

compared  to  others.

Figure  1.24 Figure  1.25

Street  Survey|



Noise  Level

three  streets  that  make  up  the  piazza;  Via  S.  Bandini,  which  splits  into  a  

Parking:  Cars,  Mopeds  &  Private  Garages  

Figure  1.26   Figure  1.27
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numerous  one-­‐way  and  narrow  streets.  

street  as   the  waiter  pressured   them  to  go  away.  Two  South  Asian  men  

Figure  1.28
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Figure  1.29

as  they  walked  along  the  colonnaded  covered  walkways.  The  piazza  is  a  

Figure  1.30
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awnings  over  windows

street;  island-­‐like  layout

and  stands  out  with  its  streamline  design  

and  narrow  windows  contrast  the  more  

clean  and  smooth  appearance.

island.  The  surrounding  area  is  void,  like  
a  moat  system.  This  is  to  accommodate  

higher  than  Ponte  Milvio.

Street  Survey |  



Figure  1.30
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|  
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this  report.

The  Image  of  the  City.

Figure   2.1

|



  

a  pen  to  our  interviewee  in  order  to  collect  visual  data  that  could  directly  

and  other  elements  are  and  to  draw  these  elements  on  the  paper.    The  

  

Although   the   Lynch   method   provides   a   strong   method,   in   retrospect  

produce   more   accurate   sketch   maps.1   Interviewees   also   vary   in   terms  

  

residents,   the   interviews   are   then  

consistent  way.  

Figure  2.2  

|  



  

  

Figure   2.3

|



  

photographic  visual  to  help  one  orient.  One  can  imagine  walking  through  

Figure   2.4

|  



  

old

Account  of  Interview

are.    

end  up  going  to  the  larger  supermarkets  and  department  stores  located  

Figure  2.5.

|



The  well-­‐dressed  mother  is  well-­‐traveled,  she  has  visited  New  York,  many  

Figure  2.6

|  



Figure  2.7  The  

interview  with  Cheryl  

Interviewee:  Cheryl

Account  of  Interview

Carli.

S:  Oh,  Rome  is  a  great  place  to  study  the  city  and  architecture.   I   like  to  
look  at  architecture,  especially  in  the  historic  city,  like  the  Pantheon.  But  

|



Account  of  Interview

Milvio.    

XX.

Cassia.

S:  Simply  put,  this  is  a  rich  area.    This  zone,  along  with  Parioli  and  Corso  

Ponte  Milvio,  as  opposed  to  up  here.          

Figure  2.8

|  



Figure  2.9  The  

|



social  housing.

S:  The  market  downstairs  is  cheap.    There  are  shops  in  Vigna  Clara,  which  

S:  I  do  not  know  where  the  immigrant  workers  live.

in  the  community.

I  would  like  too.    Also,  the  market  was  much  more  popular  when  it  was  
in  the  street.     Many  people,  who  once  used  to  come  to  the  market,  do  

Figure  2.10

|  



the  city  center  that  people  drive  to  when  they  want  to  shop,  so  it  is  not  so  

Milvio  to  take  people  to  the  city  center  and  they  chose  not  to  ride  it.    It  

Figure  2.11.  

|



Account  of  Interview

  
Account  of  Interview

S:  Yes

Figure  2.12.  
Piazzale  di  Ponte  Milvio.

|  



market.

know,  I  think  I  am  more  educated  than  the  others  here.
  

knows  when  it  will  open.  

There  are  toilets  here  and  water   inside  the  shops.   I  am  a  minority  here  

city.

FIgure  2.13  

|



Account  of  Interview

as  the  old  one.        

have  a  walk  and  do  some  grocery  shopping.    It  was  much  more  congenial  

speaking  to  people  in  the  market  has  changed.    As  a  shop  owner,  I  now  

FIgure  2.14  

|  51



Interviewee:  Anna

Account  of  Interview

a  week.

Figure  2.15  

|



who  sold  many  specialty  items  and  knew  everyone  who  came  into  their  

I:  Now  that  these  specialty  shops  are  gone,  what  do  you  need  to  leave  the  

Figure  2.17  

Figure  2.16  Hand-­‐
drawn  map  and  

|  



apartment  ever  since.  She  lives  alone  and  has  one  son  who  is  thirty-­‐nine  
years  old.  He  does  not  live  in  Rome  and  has  not  lived  with  her  since  he  

FIgure  2.18  

|



Account  of  Interview

loud  here  at  night.

FIgure   2.19   Hand-­‐drawn  

|  55



Figure  2.20

|



Figure  2.21

|  



Ponte  Milvio,  we  were  very  surprised  to  learn  that  many  residents  living  

north.    

new  market  at  the  Ponte  Milvio  Galleria  Mercato.    

closely  with  Vigna  Clara,  and  those  that  call  Ponte  Milvio  home.    Category  

vendors   that  work   in   the  market   at   the  Ponte  Milvio  Galleria  Mercato.    

It   is   important   to   note,   however,   that   we   did   conduct   interviews   with  

|



middle  class  people  work  in  the  Galleria  Mercato  and  in  the  eateries  that  

also  make  it  easier  to  understand  why  people  in  the  area  known  as  Vigna  

to  see  more  places  that  can  retain  residents,  especially  the  youth.    

Figure  2.22

|  



many  long-­‐term  residents  discussed  in  their  interviews.    The  mother  and  

where  most  residents  are  within  the  middle  to  higher-­‐income  class  range  

owning  a  vehicle.    

Figure  2.23

|



works   in  casa.     Since  Cheryl  works   in  homes,   she  most   likely  earns   less  

upper  middle  class  live.    In  our  interview  with  Silvanna  she  stressed  that  

|  



Milvio  is  also  more  diverse  than  the  area  closer  to  Vigna  Clara.    Guiliana  

Figure  2.24

|



The  workers  that  we  interviewed  in  the  market  at  the  new  Ponte  Milvio  

enhanced  hygienic  services.

commuted   to   work   here.      As   a   result,   their   responses   were   generally  

residents   that   were   interviewed.      In   general,   the   vendors   agreed   that  

old  street  market.  

a  pleasant  environment.  

compared  to  how  many  visited  the  previous  open-­‐air  market.     One  key  

Figure  2.25.  

market  stalls  
in  central  

Galleria  
Mercato  

|  



the  Tevere.    

losing  money.

Figure  2.26

|



market.    

Mercato.
  

Figure  2.27

|  



Figure  2.28.  

nodes,  districts  
and  landmarks  

the  interviews.  

descending  order.

|



Figure  2.29-­‐31  
Top.

Piazzale  di  Ponte  Milvio  day  and  night  

Top  Right.

Right
show  a  no  one  path  dominates  as  the  

|  



Figure  2.32  

|



This  means  that  these  residents  are  constantly   leaving  their  community  

the   two-­‐story   market   on   Via   Riano.   Again,   Vigna   Clara   is   not   well  

|  

Figure  2.33



  

who   appreciate   the   market   and   the   people   who   shop   there.      Ponte  

we  interviewed  produced  nuanced  maps  with  landmarks  and  nodes  that  

|

Figure  2.34
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and  economic  classes  together  to  work,  shop  and  interact.      

The  mercato   nuovo

help  to  improve  the  environment  as  well  as  promote  a  healthier  standard  

market,

year,

Movement,  and

North  America.  

  

|

Figure  3.1



  

vendors.    

Nonetheless,  most  vendors  and  residents  agreed  that  the  mercato  vecchio  

|  

Figure  3.2

Figure  3.3



mercato  vecchio

  

marketplace,  and  two  upper  levels  designed  as  a  modern  shopping  center.    

|

Figure  3.4

Figure  3.5



Municipio  XX

Both  individuals  discussed  similar  topics  related  to  the  market,  including  

mercato   and   centro  

more  important  to  the  city  government,  the  new  design  is  also  modern,  

Figure  3.6 Figure  3.7

|  



Municipio  XX

Challenges

throughout   the   city   that   are   actually   completed,   and   it   is   increasingly  

  

Figure   3.8  Market   stalls   laid   out   on   an  

|



Testaccio.5    

month.

  
  

Figure   3.9

Figure  3.10

|  



  

wide  pedestrian  pathways,  and  a  large  open-­‐air  courtyard  at  the  center,  

Figure  3.11  Brochure  with  

the  Galleria  Mercato  Ponte  

15

1

Beni  Per  la  Casa  

5

|



|  

Figure   3.12

Figure   3.13



specialty  products  include:

    

  

to   compare   the   prices   and  

This   was   done   in   order   to  

and   a   grocery   store   are  
directly   across   the   street  

entering   Punto   SMA,   one  

grocery   store,   the   produce  

the  Ponte  Milvio  market  are  
well   organized,   the   crates  

in   the   grocery   store   were  

looked   as   though   it   had  

throughout   the   day.   Not  

than   it   was   in   the   market,  

|

Figure  14.



|  

Figure  3.15

Figure  3.16.    Unlike  a  supermarket,  there  are  speciality  stalls  in  the  market  such  



  

and   how   it   is   important   to   preserving   the   Italian   culture,   health   and  

such   as   the   new  Ponte  Milvio   one,   are   important   assets   to   the   Italian  

clearly  elucidates  its  philosophy:    

|

Figure  3.17



|  

  

also  helps  customers  and  restaurant  owners  plan  their  diets  and  menus,  

Terra  Madre,  

Terra  Madre

      

1        

Figure  3.18    
Chart  showing  
when  various  
produces  are  
in  season  

NYC



|

Terra  Madre

    

the  environment.

  

Greenmarket  

Market
and  selling  locally-­‐  grown  produce  in  rural  areas.    

Figure  3.20

Figure  3.19



|  

Island.

  

Figure  3.21

Figure  3.22



|

in  New  York  and  the  new  market  in  Ponte  Milvio.    Rome  and  New  York  are  

Ponte  Milvio  market   that   did   not   know  who   sold   them   the  produce,   a  

are  primarily  located  in  tents  outside  and  are  set  up  manually.  However,  

Figure  3.24

Figure  3.23



|  

Figure  3.26

market

A  parking  lot  occupy-­‐

Galleria  Mercato

Figure  3.27

Figure  3.25



|

market   ever   constructed,   the   Ponte  Milvio  mercato   shares   a   structure  

Figure  3.28



XX  Municipio

to  give  them  a  central  space  within  the  mall  to  set  up  a  general  registry  

and  instead  vendors  have  allied  with  shop  owners  in  the  upstairs  mall  to  

a  

fuori

|  

Figure  3.30

Galleria  MercatoFigure  3.29



|

Figure  3.31

  

Unlike  the  previous  market  along  Viale  Tor  di  Quinto,  all  market  vendors  

discussed  is  Roma  Spende  Bene
in  local  markets  and  supermarkets.      

and   I  would   never  want   to   see   a   deserted   city   that   only   has   shopping  
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